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“Moltz makes entrepreneurialism intoxicating.”

--Chicago Sun-Times

Business advocate, internationally touring public speaker and author Barry Moltz has an unusual key to achieving smashing success: gaining true business confidence by moving forward from any event, situation or outcome, good or bad. In his new book, BOUNCE!: Failure, Resiliency, and Confidence to Achieve Your Next Great Success, Moltz teaches that BOUNCE! is about developing the kind of true business confidence that prepares you for both failure and success.

Conventional business wisdom tells us that there is always something to learn from failure. Not true, says Barry Moltz. Sometimes it just stinks! Failure that offers no real learning value becomes a big jolt to the basic business belief system. Both success and failure are simply outcomes in lifecycle of business where repetition is inevitable and overall process matters far more than any single event or outcome. Moltz demonstrates that developing the resiliency to “bounce” through these cycles determines who ultimately will succeed. 

This is a book about finding success as it comes to you.
BOUNCE! turns traditional business mantras on their heads and guides the reader with real-life examples, both Moltz’s own and that of other successful entrepreneurs and business executives, including Mark Cuban, owner of the Dallas Mavericks, who exhorts budding, future, and former businesspeople, “All that matters in business is that you get it right once!”

In Bounce!, you’ll learn the “building bands” for true business confidence, including:

· Creating your Own Brand of Success

· Using Choices to Embrace Failure, Even When It Happens

· The Art of More Effective Risk-Taking

· How Process Trumps Outcome

Barry J. Moltz is a business consultant and acclaimed speaker who has encountered both success and failure in his business ventures. After selling his last business, he successfully founded an angel fund and angel investor group.  He was formerly a member of the advisory board for the Angel Capital Education Foundation and was elected to the Entrepreneurship Hall of Fame.

Please find enclosed your own copy of BOUNCE! for review. I hope that you find each page to be packed full of solid business insight and heartfelt practical advice.

Best wishes,
Ami Greko 

From Bounce!

The Ten Business Building Bands for True Business Confidence
1. Environment. Just like your parents said, it matters where we come from. Culture shapes our individual tolerance for success and failure. Each culture’s archetypes of success teach

how others define it and the pressure that comes with that definition. Archetypes drive us the bad kind of crazy and hold us back.
2. Humility. Forget the fairy tales. Our business careers are not linear. Life changes very quickly and bad times will happen. We all screw up sometimes. Randomness and luck play a

large role in financial success. Use humility to right – size your ego.
3. Face the Fear of Failure. Failure is an option, a good one in fact. It is okay to be afraid. Make the nervous butterflies fly in formation. If you can handle the potential outcome, act.
4. In Failure, Give Up the Shame. Grieve failures and wallow if you need to, but let go rather than absorb shame, and deflect shame coming at you from others. Find new words to define

a poor outcome.
5. Failure Gives a Choice. We don’t always learn from failure; it is not a prerequisite for success. Many times it has nothing more to teach us than to examine the process and outcomes.

It provides an escape hatch to find a different choice.
6. More Effective Risk Taking. Improve your decision making by examining the risks. Take only the risks you want, and avoid the ones that could prove fatal. What are the possible failures?

What are the possible rewards? Is the reward worth the risk?Do I know the answer to that? Who else can help me?
7. Process Trumps Outcome. We are too focused on the binary outcome: success or failure. Business is all about cycles, and we need to focus on the process more than the outcome

for better decision making that will improve our chance of success.
8. Setting Patient Goals for Success and Failure. Reality eventually collides with the dream that has been thrust upon us by others. Create your own dreams. Set goals before you start so

you know what success and failure look like when you get there.
9. A Measurement System of Our Own. Money does not buy happiness. With what, besides money, will you measure your success?
10. Value Action. Stop reading this book and see what comes next.

Experience builds confidence.

Questions for Barry Moltz on Bounce!

1. What is Bounce! anyways? Is it about bouncing back?

2. What is the rubber band ball doing on the cover of your book? What does the rubber band ball mean and how can I get one?

3. Your first book was over four years ago. Why so long in between books?

4. What was the inspiration for the book?

5. Is this book about coming back from failure? Haven’t other “you can learn so much from failure” been written before?

6. Who are the most interesting people you interviewed for this book? 


7. You talk in the book that there are three archetypes that we all follow in order to achieve success. What are they and are they true?

8. You talk in the book about taking a moment to stop talking about our success, but instead honor our failures? How do we do that?

9. What do you mean that Good Process Trumps Good outcome? Isn’t outcome the only thing that matters?

10. You talk in the book about 2 ways to free ourselves from these success myths by Downsizing our Dreams and Striving for Minimal Achievement. I have been waiting my whole life to find this type of secret. Can it be true?

11. You talk in the book about the role of One Hit Wonders as a motivation for success? How can that be if they were only successful one time?

12. You talk about how failures give us choices? How so?

13. You talk in the book that we need to set our own goals by plotting what we are doing against a graph of money and fun. How do we do that?

14. You talk about the fact that you learned a lot about facing shame and failure by visiting the Maoris, the natives of New Zealand. What did you learn?

15. There are some Zen and karate parables in the book. How have these influenced you in business?
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